Sarah Smith
Plantation, Florida 33324
Phone:  (407) 555-1212
•
Email: s.smith@gmail.com
______________________________________________________________________________________
DIRECTOR OF MARKETING  •  SEO/SEM ANALYST  •  SOCIAL MEDIA MANAGER

SEO/SEM  •  CONTENT MARKETING  •   DIGITAL MARKETING
______________________________________________________________________________________
Highly qualified Digital Marketing Manager offering more than 12 years of Ecommerce and Digital Marketing experience from startups to established businesses. Talent for taking small budgets and achieving low CPAs. ROI-focused and effectual leader with a proven track record. Work very closely with social media influencers and content/native marketing companies such as OutBrain, nRelate, Taboola, etc. Track record of increasing organic and paid traffic in order to build email lists and increase overall sales. Experience with extensive web analytics and KPI reporting. Basic coding skills including HTML and PHP. Strengths in:

•
Search engine optimization
•  
Daily KPI reporting

•
Search engine marketing
•
Landing page optimization

•
Content marketing/native advertising
•
Mobile advertising

•
Connecting with social media influencers
•
ROI focused social media strategies

•
User acquisition through SEO and SEM
•
ROI focused SEO strategies

•
Email marketing
•
ROI focused SEM strategies
_____________________________________________________________________________________




PROFESSIONAL EXPERIENCE

Travel Holdings, Inc.






                    November 2012 - Present

Director of Marketing (TravelPony.com)
Launched in July of 2013, TravelPony.com gives consumers the ability to save anywhere from 10-70% below its largest competitor’s prices on hotels. Consumers login with their Facebook ID or email address to unlock preferred pricing. Since its launch, TravelPony has launched over 20 markets with over 2,000 top hotel partners.
SYMBOL 183 \f "Symbol" \s 8 \h
One of 5 members of the creative team for TravelPony.com

SYMBOL 183 \f "Symbol" \s 8 \h
Achieved an average of a $2.00 CPA per email acquisition in the travel space for a start-up company through SEM and social media efforts
SYMBOL 183 \f "Symbol" \s 8 \h
Extended all paid campaigns to mobile platforms (Android, iOS, Windows Mobile, RIM) and achieved CPAs for $2.00 and lower for new user acquisition

SYMBOL 183 \f "Symbol" \s 8 \h
Successfully built a user following of over 100,000 based on endorsements from blogger and social media influencers for a startup company

SYMBOL 183 \f "Symbol" \s 8 \h
Creation, management and deployment of Content Discovery campaigns for companies including and similar to OutBrain, Taboola, Gravity and Zemanta.

SYMBOL 183 \f "Symbol" \s 8 \h
Manage all social media channels and work with a top influencer from Pinterest who has over 5,000,000 followers in order to launch TravelPony’s presence on Pinterest

SYMBOL 183 \f "Symbol" \s 8 \h
Daily, weekly and month KPI reporting

SYMBOL 183 \f "Symbol" \s 8 \h
Daily, weekly and monthly financial reporting for budget management and to reach break-even goals
Travel Holdings, Inc.






                 May 2010 – November 2012
Director of Poncou.com
Launched in September of 2008, Poncou.com was created in order to help travelers save money on activities. Activity vendors paid a monthly fee for better visibility on the website. The site featured hundreds of electronic travel coupons that could be printed or emailed for redemption at restaurants, nightclubs, attractions, theme parks, museums, and transportation services in key destinations worldwide.

SYMBOL 183 \f "Symbol" \s 8 \h
Revamped the website design and business model

SYMBOL 183 \f "Symbol" \s 8 \h
Generated a cold calling list of travel related attractions for re-launch (over 1,000 quality prospects)

SYMBOL 183 \f "Symbol" \s 8 \h
Cold called all of the new client prospects and sold them on the website

SYMBOL 183 \f "Symbol" \s 8 \h
Managed all clients content and assisted with loading their information

SYMBOL 183 \f "Symbol" \s 8 \h
Optimized all coupon pages for SEO

SYMBOL 183 \f "Symbol" \s 8 \h
Conducted daily, weekly and monthly KPI reporting

SYMBOL 183 \f "Symbol" \s 8 \h
Conducted daily, weekly and monthly sales reporting






                
SEO AND SOCIAL MEDIA MANAGER for B2C Channel                                                   October 2007 – May 2010
With the backing of one of the most distinctive and expansive travel distribution companies in the world, Travel Holdings’ business to consumer channel is made up of four different brands. Each brand is targeted toward a specific type of traveler and marketed as such. The four brands include LastMinuteTravel.com, EasyClickTravel.com, LastMinuteCruises.com and LMTClub.com. LastMinuteTravel.com and EasyClickTravel.com are available in several different languages in order to expand their overall reach of International travel markets.
SYMBOL 183 \f "Symbol" \s 8 \h
Increased the B2C channel’s yearly sales by 100% from $25 million to $50 million over a 2 year period

SYMBOL 183 \f "Symbol" \s 8 \h
Created and implemented several SEO, SEM and Social Media strategies for different B2C travel websites.

SYMBOL 183 \f "Symbol" \s 8 \h
Managed the content and marketing for 14 websites in 6 different languages

SYMBOL 183 \f "Symbol" \s 8 \h
Managed and deployed weekly e-mail newsletter marketing campaigns

SYMBOL 183 \f "Symbol" \s 8 \h
Daily, weekly and monthly KPI reporting and analysis of all websites and ROI analysis

SYMBOL 183 \f "Symbol" \s 8 \h
Created, managed and deployed social media strategies

SYMBOL 183 \f "Symbol" \s 8 \h
Created and managed blog for main website as well as several hundred other company travel related blogs for a year and a half
SYMBOL 183 \f "Symbol" \s 8 \h
Analyzed PPC reports and monitored ROI for each campaign

The Outsource SEO Co, LLC








  2008 - 2013

FOUNDER
A freelance web design and digital marketing company. Owner of niche blog AndroidAppReviewSource.com, a mobile app review website.

SYMBOL 183 \f "Symbol" \s 8 \h    Created WordPress websites for clients

SYMBOL 183 \f "Symbol" \s 8 \h
Conducted keyword research

SYMBOL 183 \f "Symbol" \s 8 \h
Created and executed search engine optimization strategies

SYMBOL 183 \f "Symbol" \s 8 \h
Created and executed social media strategies

SYMBOL 183 \f "Symbol" \s 8 \h
Delivered weekly KPI reports to clients

SYMBOL 183 \f "Symbol" \s 8 \h
Created a niche mobile app review website based on keyword research

SYMBOL 183 \f "Symbol" \s 8 \h
Generated revenue through sponsored posts and Google AdSense

SYMBOL 183 \f "Symbol" \s 8 \h
Monthly unique visitors at the site’s best was 100,000
FishStuff.net







                                            2002 - 2005

FOUNDER
A one stop shop online aquarium supply store that featured products for everything you need to start and maintain an aquarium. In addition to purchasing products, hobbyists could find detailed articles with instructions for setting up a freshwater, brackish water or saltwater aquarium. All products were dropped shipped by a wholesale pet supply company.
SYMBOL 183 \f "Symbol" \s 8 \h
Designed a PHP based website using Dreamweaver and PhotoShop from a wireframe
SYMBOL 183 \f "Symbol" \s 8 \h
Conducted keyword research

SYMBOL 183 \f "Symbol" \s 8 \h
Created and executed a long tail keyword strategy

SYMBOL 183 \f "Symbol" \s 8 \h
Optimized each product page in order to out rank competitors with more established sites
SYMBOL 183 \f "Symbol" \s 8 \h
Weekly and monthly reporting of web traffic, keyword rankings, cost of goods sold and profit margins
SYMBOL 183 \f "Symbol" \s 8 \h
Created and maintained PPC campaigns

SYMBOL 183 \f "Symbol" \s 8 \h
Created and executed email campaigns using Constant Contact with a custom HTML template
SYMBOL 183 \f "Symbol" \s 8 \h
Managed inventory

SYMBOL 183 \f "Symbol" \s 8 \h
Customer service
_____________________________________________________________________________________________



EDUCATION
Bachelor of Science - Major: Marketing
University of Central Florida, Orlando, Florida

